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HIGHLIGHTS 
• 9M24 revenue at Rp 4.9 trillion, EBITDA up by 6.9% YoY to Rp 77.5 billion 
• NFCX clean energy develops partnerships, Volta Introduces its Final Variant for 2024: Volta eX 
• #minterinTOKO with NFCX Group at the Food & Hospitality Indonesia (FHI) Exhibition and Indonesia 

Retail Summit (IRS) 
 
9M24 revenue at Rp 4.9 trillion, EBITDA up by 6.9% YoY to Rp 77.5 billion 
PT NFC Indonesia Tbk (“NFCX” or “the Company”) booked a revenue of Rp 4.9 trillion in 9M24, a decrease 
from Rp 7.6 trillion in 9M23. While, revenue decreased, profitability managed to continue to grow BY 1.5% 
YoY, from Rp 111.3 billion in 9M23 to Rp 113.0 billion in 9M24, as Company’s gross profit margin managed 
to improve, from 1.5% to 2.3%. This reflects a strategic shift toward higher-margin segments, such as clean 
energy, which also experienced a GP margin increase, from 11.6% in 9M23 to 13.9% in 9M24. Additionally 
though, NFCX’s largest revenue segment, digital product aggregator, also managed to increase its gross 
profit margin from 0.6% in 9M23 to 0.9% in 9M24.  
 
NFCX experienced a decrease in operating profit from Rp 25.3 billion in 9M23 to Rp 12.0 billion in 9M24 due 
to a 17.5% increase in operating expenses for the development in the clean energy businesses. 
Nevertheless, EBITDA, managed to continue to grow by 6.9% YoY to Rp 77.5 billion in 9M24 from Rp 72.5 
billion in 9M23. However, when looking at the other developed businesses (i.e. excluding clean energy), 
then the Company actually managed to achieve an increase along the gross profit (+1.5% YoY), EBITDA 
(+16.3% YoY), and operating income (+17.5% YoY) lines.  
 

 
At the bottom line, the Company recorded a net loss of Rp 60.1 billion in 9M24 from a loss of Rp 86.3 billion 
in 9M23, mainly attributed to the unrealized loss on other investments of Rp 111.4 billion in 9M24 versus 
Rp 154.6 billion in 9M23. 

  

 Clean Energy Exc. Clean Energy 
In Rp billion 9M23  9M24   Chg%  9M23 9M24 Chg% 
Revenue 115,0  97,9  -14,8% 7.439,2  4.786,5  -35,7% 
GP  13,4  13,7  2,2% 97,9  99,4  1,5% 
EBITDA (2,1) (9,2) N.M. 74,5  86,7  16,3% 
Operating Profit (10,5) (30,1) N.M. 35,9  42,1  17,5% 



INVESTOR BULLETIN 
9M24 Financial Results 

PT NFC Indonesia Tbk 
Mangkuluhur City Tower. Lt. 7. Jl. Jend Gatot Subroto Kav. 1-3. Karet Semanggi. Setiabudi. Jakarta Selatan 
12930 

 

 

NFCX clean energy develops partnerships, Volta Introduces its Final Variant for 2024: Volta eX 
NFCX’s clean energy segment did not only secure new deals in 3Q24, but also developed on its existing 
partnerships. In July 2024, Volta and Garuda Food announced their collaboration to transform Garuda 
Food’s logistics fleet with 500 Volta electric motorcycles. Additionally, Volta, ESB, IBC, and Gesit 
strengthened their strategic partnership in order to enhance electric vehicle services and infrastructure 
throughout Indonesia. This initiative is a continuation of their previous collaboration to develop the 
batteries for electric motorcycle. This initiative is expected to open new opportunities in the development 
of a more integrative and efficient electric vehicle ecosystem, expand access to supporting infrastructure, 
and encourage sustainable innovation in the electric vehicle sector. 
 

   
 
Also, in celebration of its 3-year anniversary, Volta proudly announces the last model to their lineup for 
2024. The eX model is designed to uphold the same quality standard as all Volta products while being 
tailored to meet the needs of the budget-conscious market. With this release, Volta further expands its 
market reach, building one of the most diverse portfolios of EV motorcycles developed by an Indonesia-
based company. 
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#minterinTOKO with NFCX Group at the Food & Hospitality Indonesia (FHI) Exhibition and Indonesia Retail 
Summit (IRS) 
In July 2024, DMMX, a subsidiary, once again took part in the annual Food & Hospitality Exhibition (FHI), 
launching its new tagline, #minterinTOKO, specifically aimed at expanding its market into the Entry Level 
sector by targeting SMEs and local brands. At this year’s event, DMMX showcased over 10 AI- and cloud-
based digital solutions, offering visitors a first-hand experience with their new innovations such as 
videotrons (large LED promotion screens), POS machines, consumer profiling and counting tools, electronic 
shelf labels, LED delivery boxes (advertisement screens on motorcycles), and brand detection technology. 
FHI attracted 36,000 visitors from 56 countries, along with 500 companies and 1,000 brands.  
 
DMMX also made its first appearance at the Indonesia Retail Summit (IRS) held in August 2024, an event 
designed to inspire SMEs and creative economy players to enhance their creativity and product quality, 
making them more competitive in both national and international markets. The summit was attended by 
over 3,000 participants and featured 100 speakers from the national retail sector. At the event, DMMX 
introduced its #minterinTOKO theme, showcasing cutting-edge digital solutions and providing an interactive 
experience for retailers. By attending these events, the NFCX group can expand its target market to include 
new retailers, government entities, and entrepreneurs.  
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FINANCIAL SUMMARY 
(Expressed in billion Rupiah, unless otherwise stated) 
 9M23 9M24 %Chg 
Revenue 7,554.2 4,884.5 (35.3) 
Gross Profit 111.3 113.0 1.5 
EBITDA 72.5 77.5 6.9 
Operating Profit 25.3 12.0 (52.7) 
Net Income* (86.3) (60.1) N.M. 
*) attributable to the Owners of the Company    

 
 2023 9M24 %Chg 
Asset 1,577.9 1,420.5 (10.0) 
Liabilities 685.8 633.9 (7.6) 
Equity 892.0 786.6 (11.8) 
 

 

Revenue by segment 9M23 9M24 %Chg 

Digital Product Aggregator 7,223.0 4,636.3 (35.8) 
Digital cloud advertising 167.2 128.2 (23.3) 
Clean Energy 115.0 101.8 (11.5) 
Digital wholesale 48.1 17.4 (63.9) 
Content & entertainment 0.9 0.8 (15.2) 
Total Revenues 7,554.2 4,884.5 (35.3) 

 
Further Information, please contact:  
Niko Aquino 
Vice President of Investor Relations 
PT M Cash Integrasi Tbk  
Email: nikonaquino@mcash.id 
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